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#SayHerName: Verdict is called  
in the Korryn Gaines civil trial
Black Lives Matter. 
We have to keep 
saying it until it’s true. 
Even then, we have 
to keep saying it.
By Naiya Chapman 
Contributor

Money cannot bring a young child’s 
mother back to life. No amount of 
justice served can bring any victim of 
police brutality back to life, but jus-
tice still must be served. According 
to The Baltimore Sun, on February 
16th, 2018, a Baltimore county jury 
awarded more than 32 million dollars 
in damages to Korryn Gaines’ son, 
Kodi, and 4.5 million to her daughter 
Karsyn. On August 1st, 2016, police 
shot and killed Gaines in her apart-
ment, leaving her then five-year-old 
son injured. Due to not appearing 
in court for a traffic violation and 
charges of disorderly conduct, police 
arrived at her apartment to serve 
her a warrant. A standoff between 
Gaines and the police lasted for 
hours. After Gaines threatened of-
ficers with her shotgun, police pro-
ceeded to shoot and kill her. Gaines’ 
aunt told WBALTV: “The weapon 
was on her lap beside her. She didn’t 
fire until they fired at her.” 

According to WBALTV, the Bal-
timore County lawyers called the 
verdict in the Korryn Gaines civil 
trial excessive and not based on the 
evidence, as if the jury acted out of 
sympathy. The jury was composed of 
6 women, possibly able to empathize 
and relate more to Gaines than a man 
could. It is possible that they have 
their own children and could not 
imagine them living without their 
parents. Post-trial, Baltimore County 
lawyers are trying to win their argu-
ment and reduce the amount awarded 
to Gaines’ family.

Gaines had several encounters 
with the police leading up to this 
point. She was also outspoken on 

social media, especially about the 
Black Lives Matter movement and 
police brutality. During the stand-
off, she posted videos on Instagram 
of police standing at her apartment 
door and her son saying that the po-
lice were outside and wanted to kill 
them. Her Facebook and Instagram 
accounts were deactivated after she 
was killed. According to City Paper, 
the officers directly involved in the 
situation were not wearing body 
cameras during the six-hour standoff. 
If it were not for the videos Gaines 
posted, there would be no visual ev-
idence of what happened. 

In almost every police encounter, 
mental health must be considered. 
Also, it must be kept in mind that 
everyone has their own idea of what 
is normal and what is not. What 
one person may think is okay may 
not be okay to another. According 
to The Baltimore Sun, one of the 
reasons Gaines encountered the 
police was because she replaced the 
license plates on her car with signs 
that read “Free Traveler” and “Any 
Government off icial who compro-
mises this pursuit to happiness and 
right to travel, will be held criminally 
responsible and fined, as this is a nat-
ural right and freedom.” 

According to BaltimoreBrew, Bal-
timore County has a crisis interven-
tion team which works with police to 
assess and stabilize situations involv-
ing mental health issues. However, 
in Gaines’ standoff with police, the 
crisis intervention team was never 
called upon. This aspect of the case 
is rarely talked about in the media, 
and it needs to be addressed on a 

larger scale. We can’t choose when 
to pay attention to mental health, 
we must be paying attention at all 
times. We’re all human, and it does 
not make us crazy or less human if 
we suffer from mental illness.

Mental health is often overlooked 
in the African American commu-
nity, as a lot of us view things that 
we go through or deal with as “ just 
life” and we move on without fully 
dealing with our underlying issues. 
As an African American woman, I 
have definitely observed this kind 
of mindset in myself and family 
members. This causes a lot of un-
derlying traumas and issues within 
to be left undealt with. In cases such 
as Gaines’, mental health is almost 
never addressed as a main cause of 
behavior when an African American 

is involved. Behavior caused by men-
tal health in African Americans has 
gotten many killed, without proper 
justice being served. Since Gaines 
is of African American descent, it is 
possible her family may have over-
looked her exposure to lead paint 
poisoning and never got her the 
treatment she needed. Whenever 
a Caucasian person is involved in 
crime, mental illness is the first thing 
mentioned as a cause of their actions. 
This has to be changed. There is so 
much psychology and sociology that 
must be kept in mind with not only 
police encounters, but in everyday 
life in general. 
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LETTER FROM THE EDITOR
“Somewhere, something incredible is waiting to be known”

-Carl Sagan
Welcome back from break UB Community,

I don’t mean to sound cheesy, but isn’t it crazy how 
much our lives change in such a short amount of time? 
One day you’re sitting on the couch in your onesie writ-
ing three different papers at once with the latest Korean 
drama playing in the background on Netf lix, and the 
next you are walking on a boardwalk in Texas with some-
one you love and someone you will grow to love. I just 
think it’s so special to have experiences like that. 

I’m a busy person with lots of stuff to do, but I need to 
just stop sometimes. I know some of you aren’t able to do 
that and it genuinely upsets me that the people that are 
working so hard can’t just sit back and see what they’ve 
accomplished, because you all deserve it. 

Sometimes I ref lect on the concept that so many 
things have been created because people just sat back 
and thought about what they could do. They were bored 
so they just made cool things that we see today! I honestly  

 
 
just believe people can be so amazing, no matter how 
many f laws we have and no matter how many crappy 
things some of us do. 

As we head into the last few weeks of the semester, 
keep in mind that great things can happen when you just 
take a moment for yourself. There’s no reason to work 
yourself to death if you aren’t living for anything. 

Enthusiastically Yours,
Olivia Dudley



NEWS
Hello, Mr. President
By Olivia Dudley 
Editor in Chief

By Olivia Dudley 
Editor in Chief

On March 15th, 2018, Noah John-
ston was elected president of the 
Student Government Association 
(SGA). Knowing the struggles that 
the University of Baltimore is facing, 
he accepted the challenging role of 
president, ready and willing to hear 
the voices of his peers and be the 
voice for them. With the current 
struggles facing the university, the 
position seemed mildly unappeal-
ing to other members of the student 
body, Johnston stepped up; armed 
with three years of SGA experience 
as well as the added experiences of 
working in the office of politicians, 
he believed he had what it took to 
run and win this election. 

Johnston did not face much of a 
challenge campaigning, as he was the 
only person running for this position. 

“Personally, I would have preferred 
competition even if that would have 
resulted in a different outcome of 
the election. I just want people to 
be involved in making a difference 
on campus and running for office is 
one of those ways. The weight of the 
position may be a reason of why I was 

the only candidate, but I know I can 
handle it.” Johnston told me within 
his first ten days in office.

Thanks to his presidential win, 
Johnston hopes to grow the student 
culture as well as increase student in-
volvement in these upcoming large 
campus decisions. Johnston again 
stated “While we may seem to be 
struggling, I believe the current ad-
ministration in partnership with our 
intelligent student voices will be the 
drivers of much positive change.” 

In the brief interview I had with 
our hopeful new president, he made a 
pledge when asked what plans he has 
for the UB community now that he is 
leading the SGA: “I pledge to main-
tain the efforts of the current ad-
ministration while also creating my 
own initiatives. Some of the things 
we are working toward for the end of 
this semester is setting up a donation 
program for graduation regalia. This 
is to benefit those who can show true 
financial need and begin a stockpile 
of used caps and gowns to be bor-
rowed by UB students. We are also 
striving for a more open and honest 

relationship with Financial Aid and 
the Bursar’s office to allow for faster, 
more efficient, and more accessible 
service through these offices. Finally, 
there is a process being set up and 
funded by the SGA to provide busi-
ness cards templates through the ca-
reer center. Make sure to keep a look 
out for future marketing once these 
new initiatives are put into place.” 

As the UB community welcomes 
President Johnston into his new po-
sition, he has urged his peers to reach 
out to him if they ever have an issue 
he can help them solve. 

Johnston may have been the only 
person running, but that is because 
he believes he can handle the chal-
lenges that will be coming his way. 
He will persevere through struggles 
and complications because he must 
do so for the sake of his peers. The 
UB community is expecting a noble 
and helpful president to help it be-
come the best it can be, it is there 
hope that President Johnston will 
stick to his word and be exactly that.

Amongst the Stars
Science mourns  
the loss of Stephen Hawking

On March 14th, 2018, renowned physicist Stephen 
Hawking peacefully passed away at the age of 76 in his 
Cambridge home surrounded by family. He will forever be 
remembered for his fascinating studies of quantum phys-
ics, black holes, and gravitational singularity theorems. 

Throughout his life, he persevered in his studies and 
uncovered scientific breakthroughs that changed the way 
humanity sees the stars and the entire universe around us. 
His life was filled with a passion for science and educating. 
While he had been diagnosed with Lou Gehrig’s disease 
nearly fifty years ago, he refused to allow anything from 
stop him from pursuing a higher knowledge of the world 
around him.

“He was a great scientist and an extraordinary man 
whose work and legacy will live on for many years.” his 
children Lucy, Tim, and Robert said soon after their fa-
ther’s passing.

“Stephen Hawking will be remembered for his incred-
ible contributions to science - making complex theories 
and concepts more accessible to the masses,” stated Satya 
Nadella, CEO of Microsoft.

Particle physicist Yangyang Cheng of Cornell Univer-
sity also noted to the world on Twitter that “As a little 
girl in China, over many years & countless days, I’d stare 
at the translated copy of “A Brief History of Time” on 
father’s bookshelf, longing for the day I’d be able to read 
it. Thank you for gracing the world with your presence & 
continuing to illuminate it with your mind.”

Hawking will never be forgotten; his imprint on human 
history is as vast and never ending as the universe he ded-
icated his life to.



FEATURES
Hearting The Space You’re In

#MarchforOurLives

How Sheppard Pratt is destigmatizing 
conversations about body image
By: Kelsi Swenson 
Contributor

By: By Zoraida Diaz 
Contributor

“Do you say that tree isn’t pretty cause 
it doesn’t look like that tree? We’re all 
trees. You’re a tree. I’m a tree. You’ve got 
to love your body.”—Eve Ensler, The 
Good Body

Moved by the message of Ensler’s 
play, art therapist Julia Andersen 
developed the “Love Your Tree” 
Campaign at Sheppard Pratt, going 
strong since 2006. Aimed at teens 
and preteens (though its insights are 
meant for people of all ages), “Love 
Your Tree” encourages a body-posi-
tive self-image and critical thinking 
by asking students to create posters 
which complete the phrase: “Like a 
tree, my body is...” Fourteen schools—
middle and high—from Baltimore 
County participated this year. Brianna 
Garrold, a licensed art therapist who 
works at Sheppard Pratt’s Center for 
Eating Disorders, visits these schools 
hosting workshops for the Campaign 
to boost youth involvement and expo-
sure. “We’re also looking to expand 
[beyond the County],” she said at the 
annual exhibition, which took place 
on March 3rd. 

The Center itself is dedicated solely 

to treating these disorders, housing at 
least one hundred patients on campus 
in addition to traditional outpatient 
services. Steven Crawford, Co-Di-
rector at the Center and Assistant 
Chief of Psychiatry at University of 
Maryland-St. Joseph Medical Center, 
is deeply familiar with the risks: “30 
million Americans have an eating dis-
order, and it has the highest mortality 
rate of any psychological illness.” The 
National Institute of Mental Health 
puts that number at around 10%. Sur-
prised? The statistics come from three 
different recent studies in the field 
(one from 2007 and two from 2012, 
respectively). An article in Psychology 
Today by R. Douglas Fields sheds some 
light on why, exactly, this is the case: 

“People with eating disorders have a 
high risk of suicide, but in addition 
the chronic malnutrition they suffer 
extracts a physical toll on the body.  
The combined mental and physical 
assault boosts the mortality rate from 
death by sudden heart attack, multiple 
organ failure, and other deadly con-
sequences of prolonged malnutrition.” 
(2011). Not only are those suffering 

from eating disorders likely battling 
other mental conditions like depres-
sion and anxiety, compounding their 
risk of self-harm, the disease itself can 
fatally degenerate the body. 

So, what do posters and paint-
brushes and Photoshop have to do 
with this? At the Campaign unveil-
ing of student work Ms. Garrold 
described art therapy as, “the multi-
tool” of therapy saying that this act 
of creativity helps, “break [negative] 
established patterns and routines,” 
the brain has developed. Stopping 
these patterns is a critical aspect for 
any kind of mental rehabilitation. 
But eating disorders, specifically, are: 
“an expression of perfectionism and 
rigidity,” according to Garrold, mak-
ing the coping skills and bridges art 
therapy upholds especially effective. 
In essence, using a medium which is 
often used to reinforce damaging body 
expectations and reversing its purpose 
to do the opposite. 

Which is why media literacy is 
such an important part of “Love Your 
Tree”. It’s generally accepted that the 
unrealistic body portrayals saturating 

television, videogames, and movies 
(to name just a few) affect self-esteem 
and self-perception. But the problem 
begins long before individuals are able 
to recognize media for what it is; in 
Handbook of Children and the Media, “...
research has shown that young chil-
dren...are cognitively and psycholog-
ically defenseless against advertising. 
They do not understand the notion of 
intent to sell and frequently accept ad-
vertising claims at face value.” (2001). 
Mr. Crawford agrees, saying that 
advertising hits kids before they are, 

“able to distinguish between fantasy 
and reality,” causing them to inter-
nalize these unattainable standards. 
To his point, he shared how the Cen-
ter has treated patients as young as 8 
years of age. Combatting these nega-
tive stereotypes as early as possible to 
ensure the long-term wellbeing of age 
groups, who are especially vulnerable 
is one of the goals of the “Love Your 
Tree” Campaign. Other states have 
requested information about the pro-
gram and “Love Your Tree” has even 
gone international with its implemen-
tation by an organization in Australia.

Inviting teachers and students to 
take an active role alongside insti-
tutions like Sheppard Pratt makes 

“Love Your Tree” a collaborative space 
between professionals, mentors, and 
pupils. Ms. Garrold expounded by 
taking a slightly abstract approach to 
asking kids to share deeply personal 
feelings about their self-image, in-
securities, and values, making it less 
intimidating and “overwhelming”. 
The tree metaphor allows students 
to be “one step removed” (as opposed 
to a prompt which states explicitly: 

“This poster needs to be about your 
body”) from the intensity of explor-
ing and sharing those feelings with 
the world. With the tools from “Love 
Your Tree”, children and adults can 
learn to be more comfortable with 
that vulnerability.

 Visit the website at: https://www.
eatingdisorder.org/love-your-tree/ to 
learn how to get involved 

”I think so many of us live outside our 
bodies. My dream is that people will 
find a way back home, into their bodies.” 

—Eve Ensler

We know about Virginia Tech, and 
Sandy Hook, and now Parkland. We 
know that 76 people were shot dead 
in the three deadliest incidents of 
shootings in schools or campuses in 
the 21st Century. But what we may 
not realize-- because it has happened 
anywhere from one to ten victims at 
a time-- is that close to 200 other 
lives have been lost to gun violence in 
schools in the same period.

This is what we, as a nation, are 
up against: a polarized, rambling 
discourse on gun control that im-
pedes progress. Even the anguished 
fathers and mothers of the little chil-
dren killed at Sandy Hook Elemen-
tary--who have long advocated for 
mental health and gun reform-- have 
had limited success with gun control 
legislation. We determinedly under-
mine our inviolate right to life with 
the forlorn guarantee of individual 
freedom in every gun bought.

Parkland happened, and the young 
survivors of the latest school massacre 
refused to wallow in their grief, to be 
consoled and pitied by the grownups 
who knew better. Instead, with a 
battlecry, they rallied. These smart, 

social-media-savvy and eloquent high 
schoolers tore down the country’s col-
lective apathy with the sledgehammer 
of their conviction. The March for 
our Lives, was the culmination of the 
spectacular transformation of these 
children into warriors. 

Inspired by the Parkland teens, my 
son, Oscar, a 16-year-old Actor at the 
Baltimore School for the Arts, was 
one of some 700 students who first 
walked out of Baltimore city schools 
and marched to City Hall on March 
6 and then again on March 14, to pro-
test against gun violence. And, again, 
on March 24.

These photographs are a ref lection 
of a world-wide movement inspired by 
the ferocity of purpose of the survi-
vors of a horrific school shooting; they 
have emboldened millions of people 
of all ages and walks of life to walk 
in their footsteps. 

To  s e e  m o r e  o f  Z o r a i d a ’ s  
images, please check out our website  
ubpost.org.  children and adults can 
learn to be more comfortable with that 
vulnerability.
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Personal trainer impacts neighborhood with his 
FreeSweat program at Bocek Park
By Lawanda Johnson 
Digital Content Manager

Bred from an environment often 
known for broken promises and 
lost dreams, police handcuffs and 
emergency sirens, fatherless homes 
and even the drug-dealing syndrome, 
Antonio Cobia certainly hasn’t fallen 
victim to the hard knock streets of 
Baltimore City. Instead, he has 
diligently turned pain into purpose, 
building bridge ways to bring about 
citywide change. 

In an area where most have been 
made powerless by the powerful, 
stripped of their voices and left with 
no choices, deeply divided and fre-
quently rioted, Cobia has only en-
deavored to be the vessel that drives 
much-needed light into a town that 
has definitely seen its fair share of 
darkness.

“I always visualize the positive 
through the negativity, when, at 
times, it can be difficult; it’s been 
like that since I was younger. I be-
lieve it’s faith; faith as in knowing 
that everything will work out for 
the good, eventually, in whoever’s 
life--especially mine,” Cobia stated.

Shortly after getting married and 
starting his own family, Cobia soon 
sought ways to generate positivity 
throughout the negative landscape 
permeating his beloved community. 
Where others would follow the road 
to success and never look back, Cobia 
never forgot about the route to his 
roots, nor did he ever forget the 
neighborhoods that could, without a 
doubt, use a little uplifting.

For Cobia, his uplifting actually 
came through the form of fitness and 
a mission to provide a sense of unity. 
Following a life-changing trans-
formation, he gained a passionate 
interest in advocating healthy eating 
and finding a way for people of all 
age demographics to enjoy staying in 
shape and out of trouble.

“When I was younger, there was 
violence, and there were crimes, but 
not like how it is in this day and age. 
Everything is downhill but it will 
turn around,” he added. “I mean, 
what happened to kids coming out-
side to playgrounds and courts or 

fields, being carefree, instead of won-
dering if they have to sell or rob to 
provide for their siblings or parents 
to put food on the table? The good 
old days, living carefree? Coming to 
the parks and going to the nearest 
recreation center? We need that en-
ergy back.”

With a limited amount of healthy 
foods and safe playfields throughout 
the district, Cobia’s objective was to 
constructively and effectively allocate 
an atmosphere that would serve as a 
beneficial force into his old stomping 
grounds. 

When speaking with the husband 
and father of two, he recalls a dear 
memory of going to summer camp 
at Bocek Park, a place that generally 
kept him and his friends away from 
the violence. However, after notic-
ing the impact that the recreational 
center’s closing had on the children 
of the locale, Cobia was out to make 
an impact of his own.

As Baltimore City’s crime rate 
steadily arose, ferocity only contin-
ued to rampage the neighborhoods. 
In the summer of 2017, Cobia decided 
to start a FreeSweat, a free exercise 
session that promoted togetherness 
of the youth and aimed to evoke 
a healthier life, mind, and body 
alteration.

“FreeSweat was essential, because I 
really wanted to be involved with my 
old neighborhood in a positive light,” 
he boasted. “I’ve done boot camps in 
other locations outside of the city but 
doing it in Bocek Park/Court was 
unreal. It’s one of the things that 
I always wanted to do, while I was 
sitting on Madison Street, watching 
all of the cars and picking out which 
one I would want... once I was able 
to drive. I used to look to my left, 
towards Bocek Park, thinking about 
upbringing the community.”

During the whole summer, Cobia 
offered FreeSweat classes every Tues-
day and Thursday mornings. As the 
sessions went on, the attendance 
grew. From there, he realized that 
he had a calling. This was it for him. 
The empty void that Cobia had been 

waiting to fulfill for so long had fi-
nally been filled.

“These sessions were a tool to help 
others who were getting started in 
their f itness journey. The impact 
was to unify a group of people 
into changing habits--encouraging 
them, building confidence to make 
better decisions at the table,” Cobia 
explained. “It doesn’t just change 
overnight; it changes when you 
spread health awareness and make a 
change in your community! Step by 
step, things will get better.”

Now, in 2018, Antonio Cobia as-
pires to further his journey of aiding 
those in need, sustaining his goal to 
yield more eating guides, lifestyle 
tips, and workout groups to the pub-
lic… in each and every way that he 
possibly can. Through his craft, he 
also desires to continue being a voice 
for the voiceless and taking a stand 
against the violent inf luence within 
the communities of Baltimore City.

“In two years, I can see myself get-
ting wiser and more knowledgeable 
about my family and fitness career, 
but a key essential is seeing the Bocek 
Recreation reopen, along with other 
closed recreations in the inner city.” 
he said in closing. “When I make it 
to the top, I will make sure that I 
drop a ladder down for those who 
helped the movement! I just want 
to see a change! You know? Fresh 
energy and good vibes! It’s not about 
being seen; it’s about taking a stand. 
I’m just thankful for the opportuni-
ties to use my voice, because I realize 
that it’s important.”

As of now, the FreeSweat sessions 
are on a break. However, they will re-
turn this May at Bocek Park. Cobia 
hopes to see you there!

To learn more about Antonio 
Cobia, connect with him on Insta-
gram: @PositiveTone12.

F re e Sw e a t  ph o to s  c o u r t e s y  o f  
Reginald Thomas
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Surviving Life: Chapter Thirteen
By Olivia Dudley 
Editor in Chief

Nearly ten years had passed since my 
freedom had been given to me. The 
Leader carried on leading the Old 
American land mass with Gemma 
and Felix by his side and I had been 
on my own mission. My mission had 
me traversing the other lands and 
promising freedom to anyone willing 
to speak out. There was no reason for 
people to be silent anymore; we were 
going to create a better world. 

The Eighth still refused to reveal 
themselves to us but that was okay. 
We weren’t ready for them to show 
themselves yet; the world had to be 
perfect. As perfect as it could be, 
anyway. 

I had settled in the place where 
this all began: Alaska. 

The area had not been touched by 
new construction projects; the land 
was covered in overgrown trees and 
grass, beyond the forest where the 
Eighth experienced the end of the 
world as they knew it.

I had spent the better half of a 
year constructing the ideal home for 
myself and some of the new members 
of this reborn society. The backyard 
contained a remnant of the past that 
I recognized from the simulation: 
the downed airplane. The collateral 
damage that allowed the Eighth to 
find their group, to find their family.

The plane seemed like the perfect 
location to wait for the Eighth to ar-
rive. I believed in them and what they 
wanted to achieve by living among 
humankind. The Leader continued 
to doubt that the Eighth would re-
turn to society; he even doubted they 
were still alive after being alone with 
no means of survival for so long.

“Hey, there’s someone up there!” 
Elisa called out from her post.

I glanced over in the direction she 
was pointing in and, sure enough, a 
figure was hanging off a tree in the 
distance.

I nodded my head at her and 
headed over to our lot, f illed with 
several repaired and remodeled cars. 

“Headed out?” Ollie asked, patting 
the hood of a truck.

“Yeah, Elisa spotted someone over 
in trees.” I answered as I tossed my 
satchel into the truck.

“Want me to come with you?” He 
stepped forward and reached for the 
driver’s side door, he was itching to 
have a reason to drive again.

I shrugged “If you want, sure. 
Head East.” I got in the car and we 
drove in the direction of the trees.

About ten minutes later we were at 
the edge of the forest; I headed over 
to the tree where we saw the figure 
and, of course, it was nowhere in 
sight.

“What now?” Ollie asked.
“I want to see something,” I got 

back in the car and pulled out my 
map and pointed “let’s go here.”

There was the place where the 
Eighth had disappeared.  The last 
known location a few miles away 
from Carter’s old grocery store. 

“What is this place?” 

The old shop was in ruins, chunks 
of concrete had fallen off the front of 
the building and the roof had caved 
in. It was silent and cold with no sign 
of life nearby as I stepped out of the 
truck. “This is where the Eighth’s 
last known location was.” 

“Oh?” Ollie stepped out with me 
and approached the grocery store 
ruins. “How did they just erase ev-
erything after this?” 

“That’s what we’re trying to find 
out.” I spun around and faced the vast 
open space surrounding us. “It feels 
different today.” 

“How so?” Ollie looked out in the 
distance as well. 

A breeze drifted by, causing my 
still growing hair to shift slightly on 
the left. “I’m going to go over there.” 
I pointed across the worn parking lot.

“I’m going to wait in the car,” Ollie 
said warily. 

I nodded and walked forward a 
few paces before turning around to 
Ollie again, “You need to come with 
me.” 

He looked at me, confused at my 
sudden urge to have him with me. 

“O-Okay?” 
“We need to stick together,” I told 

him “it’s what the Eighth wanted us 
to do.” 

We began walking in the direction 
I recalled taking in the simulation 
of the Eighth’s last known days. I 
hoped that something would come 
from this; part of me knew some-
thing would. “What are you hoping 
to find?” my travel companion asked. 

I stopped walking. I didn’t just 
stop walking, I froze entirely. I didn’t 
really know what it was I was hoping 
to find. The Eighth hasn’t been here 
to help at all, it has just been us. If 
they are still around, I’m sure they 
can see that. I turned around to face 
Ollie again “I’ve been chasing the 
Eighth for nearly ten years hoping 
to find them.” I glanced behind me 
and sighed. 

“I don’t think you need them.” he 
shrugged his thin shoulders. 

I nodded my head, feeling slightly 
defeated. “I guess you’re right.” 

 We turned around and 
headed back to the car as the wind 
began to pick up pace and the sun 
was beginning to set off in the dis-
tance as our feet crunched on the cold 
grass. I jumped into the back of the 
truck as Ollie got up front and started 
off back to the camp, I needed some 
time to think about what I was going 
to do with myself next. 

As we turned out of the parking 
lot I glanced back at the crumbling 
grocery store and saw a figure move 
within it. I leaned forward and 
turned to knock on the window to 
alert Ollie but decided against it; in-
stead, I sat back and looked up at the 
clouds moving above me. 

It’s time for me to just live.

The End

Apr. 2  Speed (Law) Networking Night, 6:00 -9:00 p.m., 12th floor Law Center

Apr. 3  Cooking On A Budget, 1:00-2:00 p.m., Student Center - 2nd floor

Apr. 4  10th Annual Urban Child Symposium: Restorative Practices & the Urban Child, 
8:30 a.m-3:30 p.m., Moot Court 

Apr. 7  Seventh Annual Black Tie Affiar, 6:00-9:30 p.m., Wright Theater

Apr. 10  REED Lessons from Legends with Nancy Rase, 6:00-8:00 p.m., Town Hall

Apr. 12  LinkedIn Photoshoot, 2:00-6:00 p.m., Student Center, Room 306

Apr. 13  13th Screening, 5:00-8:00 p.m., Moot Court Room

Apr. 22  School of Law Awards Ceremony, 4:00-6:00 p.m., Moot Court Room

Apr. 25  Denim Day, Student Center Lobby

Campus Life
Upcoming Events

Illustration courtesy of Andrew
 M

orris
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Like an orphaned child, University 
of Baltimore’s students are left on 
their own to cope with the loss of 
programs and campus resources that 
have been helping them through-
out their college career, such as the 
counseling center. It is not a secret 
that the University, its employees, 
and students have been taking hit 
after hit since 2016. Low enrollment 
caused the University to unveil fur-
lough plans. These plans claimed the 
jobs of several employees and elimi-
nated the positions that were unfilled.  
As of February 2018 the furlough has 
ended. This was only foreshadowing 
for things to come.

There is a huge disconnect be-
tween the Administration and 
Students. This disconnect was wit-
nessed during the budget town hall 
meeting back in February.  During 
this meeting, led by school president 
Kurt Schmoke, the voices of students 
and administration both rang out 
throughout the Moot Courtroom. 
Talks of budget cuts has everyone 
on edge. Most importantly the stu-
dents, who pay tuition every semester 
just to find out programs are being 
cut for the sake of the dollar. This 
has broken the traditional school 
spirit and affected the sense of unity 
that was once so effortlessly spread 
amongst the campus. Now, we are 
scrambling to figure out how to pick 
up the pieces.

After the meeting concluded, one 
can question whether student happi-
ness and well-being is a priority. We 
learned about the 19 departmental 

budget reductions. We learned about 
the new proposed budget which in-
cluded 115 million in budget revenue, 
114 million in spending, and 1 mil-
lion for reserved contributions. We 
learned about the 5 year plan, the 
hiring freeze and the list goes on. 

What about the students?
Student affairs contributes to most 

of the student activities on campus.  
Even though this is true, students 
will be taking another punch to the 
gut with 30 percent of Student affairs 
being cut, the proposal to make cut 
downs with campus recreation and 
wellness, and as mentioned before, 
the counseling center. Student fees 
contribute to student affairs and if 
enrollment is down, so are the fees. 
The utilization of the counseling 
center declined 18 percent since 2017 
and served less than 150 students. 
While the numbers make sense, the 
attitude toward a solution doesn’t. 
Campus Recreation and Wellness 
play an enormous part in helping 
fellow students and faculty on cam-
pus by building up their employees 
for their professional careers outside 
of school. The counseling center, 
the one sure place students could 
go when they were dealing with the 
stress of the semester or anything 
outside of school. Students appreci-
ated that face to face interaction and 
assurance that someone is actually 
there to assist them.

In place of the counseling center, 
there is temporarily a 24/7 phone and 
internet therapy line that students 
would contact in the event that they 

needed counseling. Once the service 
is utilized the student is pointed to 
a local provider. Does the mental 
health or amount of happiness for 
students even matter at this point? 
There were talks of not only closing 
the recreation center but cutting 31 
student ambassador positions be-
cause students aren’t learning any-
thing by working in these positions. 

This is how you can tell that the 
current “leaders” at the University 
are out of touch with the student 
body. This is deeper than just voic-
ing concerns and hearing feedback. 
This is about maintaining the unity 
and spirit of the University of Balti-
more. There was so much “coming 
together” talk during the Budget 
town hall, but it appears the students 
are living out that phrase more than 
administration. Brandon Thomas, 
a student for Campus Recreation 
and Wellness(pictured right), took 
the initiative to revive the unity 
that has been fading away. Campus 
Recreation and Wellness teamed 
up with the Student Government 
Association and started Thursday 
Night Basketball in light of the 
Budget Town Hall meeting. Every 
Thursday students come to play bas-
ketball with free food provided, even 
though resources are limited. When 
asked the purpose, Thomas said with 
pride that this reoccurring event is 
in place to “show that student ser-
vices are important.” The student 
ambassadors volunteer their time to 
serve food, which demonstrates in-
tegrity throughout the student body. 

During these nights no one from the 
administration has come to witness 
the greatness, yet they speak for the 
students and decide what’s not work-
ing for us. 

Is the dollar more important 
than the academic atmosphere  

for students?
The key to student wellness and 

happiness is not in the bank, it’s in 
the heart.

Images courtesy of Shae McCoy

Taking Back Our Campus
By Shae McCoy 
Contributor
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With a new creative platform, a re-designed logo and a reimagined 
strategic plan, the University of Baltimore looks to strengthen its 
position in the market and usher in a new era.

...The New UB

The University of Baltimore is still the same institution at its core, delivering Knowledge That 
Works to the nontraditional student: the first-generation college-goer, the career changer, the 
adult learner.  Since 1925, UB has supported students who are dedicated to making a difference 
and driven to succeed; these same students have gone on to become pillars of the legal community, 
innovative entrepreneurs, public policy leaders and influencers in the creative writing, design and 
technology communities. 

But while the heart of UB hasn’t changed, the marketplace has. Much like many other insti-
tutions, UB has struggled in recent years to differentiate itself among the competition and to 
confidently communicate its invaluable contributions to the city, state and region. And that’s 
where a new brand comes in.

According to Victoria Reid, vice president of enrollment management and marketing at UB, 
“It’s important to take a step back every so often and take a hard look at how we’re communicating 
who we are, what we do and how we do it. This ensures we are accurately conveying how we serve 
our students, our communities and the value UB brings to the marketplace. 

“To remain known and competitive in the higher education market, we needed to tell our unique 
story and re-establish UB as the University of first choice for students who are committed to a 
college education and driven to succeed in a modern society,” Reid continued. 

With support from Kurt Schmoke, UB president, and Darlene Brannigan Smith, B.S. ’78, MBA 
’80, executive vice president and provost, Reid assembled a core brand team of faculty, staff and stu-
dents from across the University. Reid also brought on Ologie, a Columbus, Ohio-based branding 
firm known for its work with other institutions such as Oregon State University, West Virginia 
University, Northwestern University and the University of Arizona. Together, the core brand team 
and Ologie led and executed an in-depth qualitative and quantitative analysis of the perception of 
the UB brand and, based on the resulting data, rebuilt the UB brand from the ground up. 

“The University of Baltimore is responding to the same pressures that many universities face 
today, and in doing so, may have lost sight of the things that made it so very distinct,” said Doug 
Edwards, associate strategy director for Ologie. “After our first visit to campus and speaking with 
the UB community, it was immediately clear what made this place so special.” 

Welcome to  “UB Should Know…”. Here, you will find a variety of different debates, 
discussions, and interests that you and your fellow peers are passionate about. Topics 
from art museums closing down to scientific breakthroughs to conspiracy theories can 
be discussed here between up to four people, not including your moderator. If you wish 
to be a part of the next edition of UB Should Know… please feel free to contact the 
UB Post at editorinchief.ubpost@gmail.edu
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Brand Pillars:

•Nontraditional University: “We believe that ambition, hard work and resilience are the truest indicators of success. 
So we create a different kind of experience—one that welcomes anyone committed to a college education. And we 
make it possible for them to achieve success in their life, every day.”

•Urban Location: “We believe that the best way to prepare for the demands of the modern workforce is to fully 
immerse yourself in it. So we’re seamlessly integrated into the city and plugged into its cultural undercurrents.”

•Access to Transformation: “We believe that the greatest sense of accomplishment is found in confronting challenges 
to arrive fully at ones highest potential. So we take opportunity out into the community, to pave avenues for others to 
max out their talents and achieve their every goal.”

Core Value Proposition:

The University of Baltimore Forges Engaged Citizens of a Modern Society: “We believe that a UB education drives 
social progress, upward mobility and a thriving economy.  We equip learners with the knowledge and fortitude necessary 
for a successful next step, in whichever direction that step may be.”

With these themes in mind, Ologie developed distinct creative platforms to help convey—verbally and visually—UB’s 
brand story. The firm presented two creative platforms and new logo options at meetings to gather feedback from the 
larger UB community. With this feedback, along with input from the Student Government Association and the staff 
and faculty senates, Ologie and the core brand team combined elements of both creative concepts to form the final 
platform that would become UB’s new brand and visual identity. 

“This [effort] isn’t about us bringing a brand to the community,” noted Paul Davis, executive creative director at 
Ologie. “It’s about rallying and helping cultivate the authentic story of this University. The process [of] developing this 
new expression was collaborative on purpose. It truly is a brand built by the UB community for the UB community.

“[UB] has a lot of impressive stories and makes a huge impact throughout the region,” he continued. “The brand 
helps bring that to life. It’s time for this University to authentically and confidently tell its story.”

THE PROCESS

LAUNCHING  
A BRAND

Through two online surveys, Ologie and the core brand team examined the 
results of more than 2,000 respondents from the internal community—current 
students, faculty, staff and alumni—and the external community, including 
prospective undergraduate and graduate students, high school counselors and 
community college advisers from Maryland and neighboring states, potential 
employers and friends of the University.

The research, conducted over several months in fall 2017, uncovered three 
brand pillars that support UB’s core value proposition. This framework serves 
as a platform for crafting communications about the impact UB has in the 
community, for promoting the University’s world-class academic programs 
and faculty and for further solidifying UB’s place in the market.

On March 29, 2018, UB revealed its 
new brand and visual identity, which 
included a robust messaging strategy 
and the new UB logo. Students, fac-
ulty, staff, alumni and other mem-
bers of the UB community attended 
a town hall session in the UB Stu-
dent Center’s Wright Theater

The UB brand story powerfully 
conveys the experience the Univer-
sity creates—and it starts with a big, 
confident idea: “Here, knowledge 
works. Make no mistake: Even if you 
don’t know our name, you know us.”

These few words aim to convey 
the core of what UB has to offer and 
how it impacts not only the students 
that graduate from its programs but 
also the communities served by UB 
alumni. Even if some people aren’t 
familiar with UB by name, they are 
likely familiar with the successful 
outcomes produced by UB, its fac-
ulty, students and alumni, and the 
breadth of UB’s reach. “UB’s re-
freshed brand identify builds on the 
ambition, hard work and resilience 
of our nontraditional students; the 
seamless integration of our urban 
location into student learning, fac-
ulty scholarship and community 
engagement; and [the idea] that a 
UB education drives social progress, 
upward mobility anda thriving local 
economy,” Smith said of the effort. “

In short, the new brand identity 
will allow us todevelop and execute 
a robust marketing and communica-
tion plan to tell the UB story in a 
bold,meaningful way.”

Together with the new strategic 
plan, the new brand will help UB:el-

evate UB’s academic reputation and 
perceptionattract more best-fit stu-
dents, staff and facultytake owner-
ship of UB’s urban locationcreate a 
consistent message and storyinspire 
support for UB’s future.

“UB must leverage its strengths 
if we are to effectively differentiate 
the University, grow enrollments and 
achieve financial stability,” Smith ex-
plained. “Developing a unique brand 
proposition that resonatesin the mar-
ket and positions UB as the region’s 
premier professional, career-focused 
education is a keystrategy in our new 
strategic plan.” 

Over the course of the next sev-
eral months, the UB community will 
witness the brand activation phase 
including updated internal commu-
nication, environmental pieces and 
marketing and advertising. A brand 
ambassador program will give se-
lected students, staff and faculty the 
tools and knowledge theyneed to 
help champion the new UB brand. 
As part of a comprehensive toolkit for 
the UB community, the University’s 
Office of Marketing and Creative 
Services is developing a new online 
web presence that includes guide-
lines for implementing the brand. 
This information will be available 
shortly at www.ubalt.edu/brand. In 
addition, the Office ofMarketing 
and Creative Services is seeking sub-
missions from the UB community of 
stories—standout students, alumni, 
programs, initiatives, etc.—that can 
help illustrate the new brand. Submit 
your ideas to marketing@ubalt.edu.

A brand is defined by the promise we make to those we 
serve, the culture of our organization, the experience we 
create, the personality we convey and the messages we 
deliver. Marketing includes all the mechanisms by which 
we distribute and display our brand story. Refer to the 
graphic below, for further clarification on branding versus 
marketing.

HOW DOES A BRAND 
DIFFER FROM MARKETING?

“Since 1925, UB has been driven by the 
transformative power of education. You 
know us because you know how our 
students and alumni impact industries and 
communities in Baltimore and beyond. We 
produce leaders who are ready to take what 
they’ve learned and ignite the world with 
purpose. Because here, knowledge works.”
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If a Tour Guide, a Slam Poet and a Curator 
walked into the Owl Bar: Baltimore’s Classroom
Dr. Rachael Zeleny 
Contributor

Last semester, I took my Arts 304 
(Arts and Ideas) students to the Wal-
ters Art Gallery to see the museum’s 
gorgeous Renaissance paintings first-
hand. I stood behind them as they ob-
served different works and gathered 
snippets of their conversations: “The 
people in the halls….and the people 
on the walls…they don’t look like 
me.” Another student nodded her 
head, agreeing, noting that her grand-
mother had worked as a security guard 
for the Walters for years but that she 
only ever felt comfortable bringing 
her grandmother lunch; the museum 
itself seemed too intimidating to walk 
through. 

I went home and looked at the re-
mainder of my syllabus. I realized that 
if I wanted my amazing and diverse 
group of students to truly participate 
in experiential learning, I needed to 
rethink the experience I was offering. 
I needed to do my part to not only 

help them feel at home in places like 
the Walters but also to highlight how 

“people who looked like them,” created 
the very pulse of this city and so many 
cities that have come before. I rewrote 
the syllabus that night.

In the new version of the class, I 
co-teach with Dr. Ian Power. My de-
grees are English and Art. Dr. Pow-
er’s background is Music and History. 
The students continue to learn about 
major artistic movements but we also 
look at how marginalized groups 
have constructed themselves within 
or against the mediums used by those 
in power. For instance, our unit on the 
Renaissance now includes an explana-
tion of how the music of the church 
(played by Dr. Powers), the sonnets for 
Queen Elizabeth, and the slam poems 
of UB senior Lady Brionne can all be 
described as artistic and political. 

As a way of truly bringing the Wal-
ters to my students, Joaneeth Spicer, 

curator and author of Revealing the 
African Presence in Renaissance Eu-
rope, visited our class to discuss a girl 
believed to be the f irst black child 
featured in Renaissance art, and who 
was hidden until the painting’s resto-
ration revealed her presence. When 
my students revisited the Walters the 
following week for a scavenger hunt, 
they noted that for the first time in 
their lives, they understood how a 
museum was organized and that they 
knew what to look for. 

In our unit on architecture, we visit 
the breathtaking Peabody Library 
with Paul Espinosa on one day and 
then, during the next class, we look at 
how slave quarters were hidden from 
public view when we take our Historic 
Ghost Tour of Mt. Vernon with Tim 
Paggi. 

In the weeks to come, we will use 
an honors course enhancement to pay 
for our visits to the American Vision-

ary Arts Museum and the Reginald 
Lewis Museum. Our last speaker will 
be Pat Cruz, the director of an orga-
nization in Baltimore called Young 
Audiences whose mission is to “work 
with teaching artists to provide train-
ing and support in aligning programs 
to the state curriculum and developing 
lessons with effective and creative as-
sessment tools.” It is an ideal close to 
the semester as it demonstrates how 
the arts are perhaps the most effec-
tive in creating ideas, as Cruz’s data 
demonstrates the striking improve-
ment in test scores for students who 
participate with her organization. 

Perhaps my favorite part of this 
new course is our final project called 
the BaltiTour project. Students are 
asked to create a theme that ref lects 
their personal way of interacting with 
the city. Every location needs to be 
within 15 minutes walking distance 
of UB. The tours include 6 locations: 

two buildings of interest, two artistic 
locations, one restaurant and one place 
of their choice. As the final step, an-
other student needs to take their tour 
and ref lect on the experience of walk-
ing through the city with someone 
else’s “glasses” on. Tour last semester 
included a Lady Day (Bille Holiday) 
tour, a Brothers in Blue tour featuring 
the Baltimore Police, a Good Luck 
Irish Heritage tour, among others. 
One of my student’s tours, themed 
“Secrets,” has inspired my fall class, 
Arts and Society. I can’t tell you what’s 
in that course, for obvious reasons.

Like what you’ve read or have a 
suggestion for other experiences we 
should add to the course? Email me 
at rzeleny@ubalt.edu or keep up with 
our adventures on my blog www.rach-
aelmzeleny.com. 

The weather is getting warmer. It’s time to check out some fun bike 
events around town. Here’s a few I think sound pretty cool.

Bike events in Baltimore—and at UB
Cyclists get social
By Laura Melamed 
Contributor

Bike Swap and Social
Saturday
April 7 
11 a.m. to 4 p.m.
Baltimore Streetcar Museum
1911 Falls Road 
I had lots of fun at the bike swap last 
year chatting with people, checking 
out used bikes and art made from 
used bicycle parts. It was a great way 
to start off spring, hanging out in the 
sun and drinking Zeke’s coffee with a 
bunch of other bike riders and a nice 
view of the Jones Falls Trail.

Showers Race May Flowers
Sunday 
April 15
12 p.m. to 5 p.m.
R. House and Mt. Vernon Market 
Place
$5 in advance/$10 at the door 
Bike ride down the Maryland Avenue 
Cycle Track between R. House and 
Mt. Vernon Marketplace. Bring your 
friends and wear a costume! The ride 
helps support Bikemore, Baltimore’s 
bicycle advocacy group. Check out 
more details at bikemore.net.

Kinetic Sculpture Pre-Race Ride
Sunday
April 22
10 a.m. to 12 p.m.
American Visionary Art Museum 
(AVAM)
800 Key Highway 
Ride through Federal Hill, Inner 
Harbor, Harbor East and Canton. 
Take the same path more than 35 
kinetic sculptures will cruise during 
the Kinetic Sculpture Race on May 
5th. The ride is weather permitting. 
For more details, check out avam.org.

Baltimore Bike Party
Friday
April 27
6:30 p.m.
St. Mary’s Park 
A slow-paced ride, two or three 
hours around Baltimore. Expect 
lots of music in motion. Check out 
Baltimore Bike Party on Facebook 
and stay tuned for April’s route--and 
costume theme.

Spin Class and Pizza
April TBD
University of Baltimore
Campus Recreation and Wellness
Free 
Meet other students, get some exer-
cise and chat about the UB Bicycling 
Club. Join the club on Org Sync and 
stay tuned for details.

Handlebar Café Bike Ride
University of Baltimore
April TBD 
Meet at UB and bike ride down the 
Maryland Avenue Cycle Track and 
on the Waterfront Promenade at the 
Inner Harbor. Stop at the Handlebar 
Café for lunch.



COLUMNS
Insanely Cute
Doki Doki Literature Club Review
Ricardo Santiago Rodriguez 
Staff Writer

I love anime. Let me start with that. 
I love the cute drawings, character 
designs, and the emotional environ-
ment anime can take you. Do not 
get me wrong, anime also can take 
a turn into the disturbed and maca-
bre. Some examples of that would 
be When They Cry (2007), Future 
Diary (2010), and Corpse Party (2013). 
I have watched anime from the sweet 
and cute to the depraved, yet nothing 
prepared me for Doki Doki Litera-
ture Club (2017). Victoria Rose from 
Polygon (2017) reports that, “Team 
Salvato has unearthed a new way of 
terrifying us by ripping apart our ex-
pectations of how interactive media 
should work.” IGN (2017), reports 
that it has reached over a million 
downloads already with a possibility 
of a mobile version with its popu-
larity. Keep in mind, Doki Doki is 
insanely despair harboring which 
makes it a whole lot of fun.

Doki Doki literature Club, de-
veloped by Team Salvato became a 
hit in 2017 for its unimaginable slow 
burn of torture and psychologically 
disturbing imagery. I write that, but 
if you ever look the game up, it ap-
pears like a dating simulator! The 
characters are designed to be cute 
high school girls with normal anime 
ruled quirks. One character is overly 
shy, one is aggressive and confident, 
so on and so on. I was told by my 

editor and chief to be careful about 
this game. I did not listen and lost a 
small bit of my sanity. So, read this 
review carefully because you do not 
want to go in this blind.

The gameplay is similar to that of 
a dating simulator, which is clever 
for Team Salvato to use. Dating 
simulators are usually click to click 
simplicity making the game all about 
choices rather than actions. What 
makes this game creep up on you is 
the slow burn of the story. Making 
matters worse, the game starts taking 
control of your system too. Leaving 
you at the mercy of the game’s AI. 
Its overall appearance of the game-
play can shift dramatically in events 
to conjure the isolation during solo 
character moments. The story in 
general is also simple starting out.

The story takes place at a high 
school where you and several girls 
are trying to make the Literature 
Club a fully recognized school orga-
nization. Adorable, right? Well, the 
cute events start taking a turn for 
the worse when a mysterious murder 
happens. This is the pivotal moment 
when the game starts playing you! 
Like I mentioned earlier, the game 
slowly starts taking control.

I am not being cute, the game ac-
tually starts actually taking control of 
the play through;the game will actu-
ally start deleting save files. Alterna-

tively, in a cutesy way, let the player 
know that the file is now corrupt and 
the script “cannot be read” appears 
on the screen. The craziest moment 
in this game is when you stop playing 
the game. If you go into the save files 
of the individual characters data and 
delete one of them, the game typi-
cally loses it. The game will restart 
and the character you deleted will 
have her one last moment to freak 
you out with some horrific lines. In a 
sense, you deleing the character data 
is killing her. 

Doki Doki also plays into troupes 
and clichés with jump scares. The 
game will hide these scares in the 
form of “unexpected glitches.” In 
some odd way, they work because 
Doki Doki keeps pulling you into its 
adorable world of smiles and giggles. 
With all that going on, the player 
forgets the horror that happened. 
Forgets might be the right word. 
Momentary lapse of memory would 
be best. When the lapse happens, the 
game is quick to pull you back into 
the world of despair. 

This interactive game is so next 
level; it stops gameplay to talk di-
rectly to the player during multiple 
moments. One in particular takes 
place the moment you start record-
ing the game using software within 
the computer. The game character 
Monika will bring it up during a 

strange cut scène, which will make 
you acknowledge that Doki Doki is 
the one in control. So do yourself a 
favor, do not try to record the game. 

There are “good endings.” How-
ever, those endings are incredibly 
hard to achieve. To achieve one of 
those endings, you must complete all 
individual character endings, repeat 
the game, delete Monika’s character 
data, and save during a hugging scene 
to see it. In a twist of events, that are 
full of crazed psychological mayhem, 
the ending is actually sweet. Follow-
ing the ending credits, a lovely piano 
single dedicated to you, the player for 
accomplishing ...in Monika’s descrip-
tion, making everyone happy. 

Overall, it is an incredible game. 
What surprises me is that it is free. 
That is right, free to download from 
the homepage of the website. The 
game ranks up to 5 out of 5. It is un-
expectedly entertaining. The replay 
value is high with multiple endings 
depending on your choices around 
certain characters. The design is 
simple while surging with creepi-
ness in multiple unexpected scenes. 
I cannot talk highly enough about 
this game. If you have free space in 
your PC, download it. Spoilers, it is 
not for the faint of heart.
Next Review Hint

“Let the Sapphire Star guide your 
way!”

OPINIONS

To me, gender equality should have 
been the norm ages ago. Yet in some 
crazy turn of events like a 90’s soap 
opera, 2018 has come and many still 
shiver at its mention. To me, it is 
starting to be a troupe, nay, a cliché 
in society to have individuals strug-
gling with the concept. As the kind-
hearted man that I am, this article 
will get cringe inducing, emascu-
lating, and straight up blasphemous, 
to those still riding the gender in-
equality train. To describe gender 
equality as a man, introducing the 
elephant in the room will benefit all 
in understanding. Feminism is gen-
der neutral; meaning men can also 
be feminists. Yet, why does the term 
have an awful stigma when it is used?

Feminist. Why does that word 
scare men? I never knew it to be a 
frightening word. Nor have I used 
it in a derogatory way to describe a 
strong passionate woman. When a 
man hears the term feminist, what 
do women think comes to the mind 
of men. Could it be a plaid wearing 
woman with short hair screaming 
because of the injustice she and oth-
ers like her have suffered? If your 
thought was similar to that, there is 
an issue here. A feminist should not 
have a “look” to them nor that image 
placed in your mind. Anyone who 
supports gender equality is actually 
a feminist and vice versa.

Here comes the question, which 
no one can really answer when I 

bring it up. Why is f ighting for a 
gender equal society so wrong? Do 
men somehow fear women taking 
over in high corporate areas? Is the 
fear coming from having women 
in politics? Is the fear from having 
women in the military f ighting 
battles alongside the men? Here is 
my answer to those hypotheticals, 
its already happened. Women have 
contributed greatly to the success of 
humanity. Shocking, huh?

Here is the down and dirty, from 
a man on the “image” of feminism. 
There is none! There is also no singu-
lar type of feminism.  Feminism is a 
term that cannot be defined perfectly 
for individuals who are trapped in a 
black and white mindset. Feminism 

is more of an ideological truth that 
evolves with time to fight against the 
gender bias of society. If that does 
not spark a fire in you, think of this.

Why are women being paid less? 
The same job, same requirements, 
the only difference is gender. How 
does that seem fair? According to 
The Simple Truth (2017), since 2016 
women are still only getting paid 80 
percent of what men are making in 
wages. These are our mothers and 
sisters struggling in the world, just 
like all of us. Hypothetically speak-
ing, you are sent to a hospital. Your 
doctor is a woman. Due to her wage 
gap compared to other male doctors, 
you only get 80 percent of the treat-
ment. Does that seem like justice?

The bottom line is clear. Gender 
equality is for all, and all should 
support it. Men should be proud 
to support feminism, not fear some 
estranged humiliation. When did 
believing in the right thing become 
a form of criticism? All men should 
be feminists because it is just, proper, 
and sends a powerful message of sup-
port to women, showing not only that 
men care, but also we care enough to 
stand with them. Remember, men of 
quality do not fear equality.

Men of Quality Do Not Fear Equality
Ricardo Santiago Rodriguez 
Staff Writer
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